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• Young people are much more likely to use candy 
and fruit �avored tobacco products than adults, and 
tobacco industry documents show that companies 
have designed these  products with kids in mind.ii  

• “Cherry Skoal is for someone who likes the taste of 
candy, if you know what I’m saying.” 
– A Former United States Smokeless Tobacco Company 
(UST) Sales Representative. 1994v   

• “It’s a well-known fact that teenagers like 
sweet products. Honey might be considered.” 
– Brown & Williamson Memo, 1972 

• Tobacco use is the single most preventable cause 
of disease, disability and death in the United States.i    

• Flavored tobacco products have become increasingly 
common in the U.S. These products, containing �avors 
like vanilla, orange, chocolate, cherry and co�ee,  
are especially attractive to youth. They are widely 
considered to be “starter” products,  establishing 
tobacco habits that can lead to a lifetime of addiction.ii 

• Candy and fruit �avors mask the bad taste of tobacco, 
making it easier for kids to start using tobacco 
products. Once they start using one tobacco product, 
they are more likely to experiment with others.ii 

• Nearly 90% of adult smokers began at or before age 18.iii  

• Studies of youth expectations around other �avored 
tobacco products like bidis and shisha have found that 
young smokers report choosing �avored products over 
cigarettes because they “taste better” and are perceived 
to be “safer.”  All tobacco products, including �avored 
products, are addictive and carry serious health risks.ii  

• In March 2008, a national poll found that 1 
in 5 youth between the ages of 12 and 17 had 
seen �avored tobacco products or ads, while 
only 1 in 10 adults reported having seen them.ii  

• Think that your county is an exception? Think 
again... In Pinellas county, 1 in 6 youth between the 
ages of 11 and 17 have ever tried �avored tobacco.iv

• Under the Family Smoking Prevention and Tobacco Control 
Act, the sale of cigarettes containing certain characterizing 
�avors other than menthol became illegal as of September 
22, 2009.ii The ban exempts menthol cigarettes and 
�avored tobacco products other than cigarettes. 

• The Food and Drug Administration (FDA) is currently 
examining options for regulating both menthol cigarettes 
and �avored tobacco products other than cigarettes, 
including chewing tobacco, cigars, cigarillos, bidis, dip, 
shisha, snu�, snus and other smokeless tobacco.ii Most 
of these products can currently be purchased at any 
convenience store.
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